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ABSTRACT- Innovation plays a big role in how start-ups
grow and survive. Even, though it’s widely discussed, there
is not much detailed research explaining, what actually
helps start-ups become more innovative or what parts of
their business benefit from it. To look into this, the study
reviews earlier papers listed in the Scopus database. The
aim is to see which factors help build innovation capability
in start-ups and what outcomes are linked to it.

From the review, a few common points stand out. A friendly
work environment, active and supportive leaders, the ability
to share knowledge and learn quickly, and working with
partners or networks all seem to help start-ups innovate
better. Smart planning and good understanding of the
market also make a difference. When these things come
together, start-ups tend to perform much better- financially,
in product development, and in reaching new markets.
This review also highlights some areas that still need more
attention. Future work could explore, how these factors
influence each other, how different business settings change
the results, or how technology supports innovation in small
companies. Findings can be useful for founders, who want
to create a culture of innovation, form helpful connections,
and use their resources more wisely. Policymakers can also
take ideas from this to design programs that support start-
up innovation. In short, our study helps explain what drives
innovation in start-ups and gives practical ways to
strengthen it in real-world conditions.

KEYWORDS- Innovation  Capability,  Start-up,
Systematic Literature Review, Start-up Innovation, Start-up
Capability

I. INTRODUCTION

The business world keeps changing fast, and innovation is
now one of the biggest reasons behind that change. Start-
ups have become a major part of this process because they
usually work with new ideas and technologies[1]. Their
energy and willingness to take risks often bring out new
products and services that shake up markets[2]. But even
though they have great potential, most start-ups face a lot of
difficulties -not enough money, big competition, and
sometimes a lack of direction. To deal with these issues,
they need to focus on improving their ability to innovate and
adjust quickly when things change[3].

When we talk about innovation capability, we simply mean
how well a company can create and use new ideas,
knowledge, and technologies[4]. It’s not just about
invention but also about learning, teamwork, trying new
tools, and finding better ways to do business. For start-ups,
this skill matters more than anything else because it helps
them survive, stay different from others, and keep growing
in a tough market[5].

Even though many studies talk about innovation capability,
there’s still no complete picture of what builds it or what
happens when a start-up develops it. The available research
is useful but quite spread out and not well connected[1].
That’s why this study tries to bring it all together through a
semi-systematic review of papers from the Scopus
database[6]. This way, we can look at what has already been
done and find out where the gaps still are.

The main goal here is simple- to identify the things that help
start-ups become more innovative and to see what kind of
impact that innovation has. By putting together results from
different papers, the study looks at both the factors that
improve innovation and the outcomes that come from it [7].
The review is helpful for researchers and people working
with start-ups. It puts together different viewpoints, points
out areas that need more work, and gives useful suggestions
for practice. Entrepreneurs can use the findings to build
more innovative cultures, manage their resources better,
and make smarter connections with partners and customers.
Policymakers can also learn from this to create programs
that make innovation easier for start-ups.

For practitioners and policymakers, this research will offer
valuable insights into how to enhance innovation capability
in start-ups, enabling them to design effective strategies,
policies, and support mechanisms [8]. Understanding the
factors that promote innovation capability and the variables
influenced by it will enable start-up founders, managers,
and policymakers to make informed decisions and foster an
ecosystem conducive to innovation and entrepreneurial
success.

1. METHODOLOGY

This research employs a semi systematic literature review
method. This choice approach allows for a structured and
systematic search process while providing flexibility to
adapt the review process as new insights emerge from the
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literature [9]. This approach combines the advantages of a
systematic review, such as a rigorous inclusion criteria and
a transparent search process, with the flexibility to

incorporate additional relevant articles during the review

[7].

Definition of

keywords

Search on Scopus Articles published in Articles in selected .
database journale elproceedings domains and open analyzed
235 articl in English access
n= articles _
found n= 191 articles o= 27 articles found n= 14 articles found

Final Articles

Figure 1: Paper location and selection process

In the above figure 1, to initiate the review process, a clear
scope and research question were defined to guide the
selection of articles. The scope focused on innovation
capability in start-ups, with a specific emphasis on start-ups.
The research question sought to identify the factors and
variables that enhance innovation capability in start-ups and
explore the impact of innovation capability on other
variables within the start-up context.

Scopus, a widely recognized and comprehensive academic
database, was chosen as the primary source for journal
articles. Scopus offers a vast collection of scholarly
literature, including peer-reviewed journals, conference
proceedings, and book chapters, covering a wide range of
disciplines. Its extensive coverage ensures access to diverse
perspectives and insights related to innovation capability in
start-ups.

A four-step process was employed to gather relevant
articles [9]. The first step was the identification of articles
meeting specific criteria [7], [10]. A comprehensive search
was conducted in the Scopus database, focusing on articles
published between 2010 and 2015, resulting in the
identification of 235 articles. The second step involved
screening the identified articles based on predetermined
criteria. To ensure the relevance and quality of the
literature, several restrictions were applied. The articles had
to be written in English, accessible in open access format,
and fall within the Business, Management, and Economic
field. Moreover, only journal articles and conference papers
were considered. Additionally, the screening process
involved selecting articles that included keywords related to
innovation or start-up. Following these criteria, a refined set
of 14 documents was obtained for further analysis.

Paper Publication Over Time

2011 2012 2013 2014 2015 2016

2017 2018 2019 2020 2021 2022

- Published Scopus Articles by Year

Figure 2: Published Scopus articles with topic: Innovation capability in start-up context

The third step encompassed assessing the eligibility of the
selected articles. Each article was carefully reviewed to
determine its alignment with the research topic and
objectives. Articles that lacked relevance or did not
contribute substantially to the understanding of innovation
capability in start-ups were excluded from the final
analysis. The fourth and final step involved including the
literature that met the eligibility criteria into the review. The
selected articles formed the basis for the analysis and

synthesis of the factors enhancing innovation capability in
start-ups and the variables affected by it.

By employing this rigorous data collection process(see the
figure 2), focusing on the Scopus database, and adhering to
specific criteria at each step, a robust and relevant set of 14
articles was obtained for further examination and analysis.
This rigorous approach ensures the validity and reliability
of the findings and supports the credibility of this semi-
systematic literature review on innovation capability in
start-ups [9]. Throughout the review process, care was taken
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to ensure transparency, rigor, and reproducibility. A
detailed documentation of the search process, article
selection, and data analysis was maintained to enable
verification and replication of the review process [10].

I11. RESULTS AND DISCUSSION

Before taking a closer look at the papers that were reviewed,
it helps to first think about what actually makes start-ups
more innovative. Many writers have talked about this, and
their ideas give a good base for understanding why some
young companies seem to come up with fresh ideas more
easily than others. Once we have that general idea, it’s
easier to see what the selected papers found and how those
factors play out in real start-up settings.

o Review of Selected Papers

From reading the articles, a few main things keep showing
up as important for innovation:
o Leadership
In almost every case, leadership makes a big difference.
When founders or team heads are open to new thinking,
willing to take a few risks, and can explain what
direction they’re heading, the team responds better.
People feel safer to try new things, even if some ideas
fail [3], [11].

o Culture at Work

The mood inside the company matters a lot. If a start-up
encourages sharing ideas, talking through mistakes, and
helping each other out, people tend to come up with
more creative solutions. When workers are afraid to fail
or when only a few voices are heard, innovation usually
slows down [3], [6], [12].

o People and Skills

Innovation is strongly tied to the people involved.
Teams that mix different kinds of knowledge and
experience can solve problems in new ways. A company
that keeps training its team, adds new skills, and values
learning often stays ahead [1], [13], [14], [15].

o How the Company Is Set Up

Start-ups that keep their structure simple and flexible
can move faster. Too many layers of approval or heavy
rules make it hard to react quickly. Smaller teams, open
communication, and shared responsibility often create
space for trying fresh ideas [8], [16], [17], [18], [19].

o Main Points

Across the reviewed work, leadership, people, culture,
and structure all turn out to matter for innovation.

Good leaders help shape an open and trusting
environment where people are not afraid to experiment
(3], [11].

A healthy culture keeps that energy going and
encourages collaboration rather than competition [3],
[12], [6].

In the end, it’s not one single thing but how all these
pieces fit together that makes a start-up truly innovative.
In the end, it’s not one single thing but how all these
pieces fit together that makes a start-up truly innovative.

Having this kind of friendly and open culture keeps the
energy going and helps new ideas come up again and again.

Furthermore, people themselves are one of the strongest
drivers of innovation in start-ups [14], [15]. The skills,
experience, and creative thinking that employees bring to
the table make a huge difference in how new ideas are
formed and developed [1], [13]. Start-ups that focus on
hiring the right talent, give room for learning, and
encourage teamwork across departments often perform
better when it comes to innovation [20], [21]. When
founders invest time and resources into growing their
team’s abilities, promote diversity, and create ways for
people to share what they know, it naturally strengthens the
company’s ability to innovate [22].

The review also shows that the way a company is structured
has a big impact on how well it can innovate [8], [16], [17],
[18], [19]. A flexible setup, where teams can easily work
together and decisions don’t take forever to make, helps
ideas move faster [16]. Giving employees a sense of trust
and ownership motivates them to take initiative and try out
new approaches [12]. When communication is open and
there are fewer layers of approval, ideas can quickly turn
into real projects and results [23].

These insights matter not just for start-ups themselves, but
for everyone involved in supporting them. Founders and
managers should see these factors as part of their everyday
strategy. Focusing on good leadership, an open and
supportive culture, skilled people, and a structure that can
adapt easily will help young companies stand out and grow
steadily [24].

Policymakers and support organizations also have an
important part to play in this process [8]. When
governments or local bodies back training programs, help
connect start-ups to mentors and funding, and set fair
regulations, they create a space where innovation can thrive
[25]. By recognizing what truly drives start-ups forward—
people, culture, structure, and learning—policymakers can
build an ecosystem that keeps encouraging fresh ideas and
long-term success.

e Common Themes and Pattern

When looking through the selected papers, some similar
ideas keep coming up again and again. These repeating
patterns help explain what really helps start-ups become
more innovative. Seeing how these ideas link together also
shows that innovation is not about one single factor — it
needs everything to work in balance.

One thing that clearly stands out is how all these factors are
connected [6]. The review shows that good leadership
doesn’t just push innovation directly, but it also shapes the
way people think and work inside the company [17], [18],
[19]. When leaders support new ideas, let people take small
risks, and don’t punish them for trying something different,
creativity starts to grow [26]. A team that works in this kind
of open culture naturally attracts skilled and curious people.
Also, when the company structure is flexible and not too
strict, it helps people talk more easily and share ideas. This
mix of good leadership, culture, and structure really makes
innovation easier [27].

Another pattern that shows up a lot is about learning and
staying adaptable [3], [8], [16], [18]. Since start-ups move
in fast-changing markets, they have to keep learning new
things and adjust quickly. A company that values learning
and sharing knowledge ends up reacting faster to new
challenges [1]. If people keep updating their skills and the
company gives them room and time to learn, it becomes
easier to spot new trends and act on them [13].
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Working together also plays a big part in all this [3], [8],
[14]. Start-ups that connect with customers, universities,
suppliers, and even other start-ups seem to do better [12].
These outside partnerships bring new ideas and experiences
that the company alone might not have [12], [18]. When
they use open models like co-creation or crowdsourcing, the
exchange of ideas becomes even stronger [28]. It’s clear
that sharing and working together helps innovation grow
faster [5].

The review also talks about how government rules and
policies can make a big difference [8], [13]. When laws and
programs make it easier to start new businesses or protect
ideas, it pushes more people to innovate [2], [17].
Governments that help with funding, training, and lowering
barriers give start-ups the right environment to grow [29],
[30].

In short, all these parts connect — leadership, learning,
teamwork, and even public policy. Start-ups that pay
attention to these links have a better chance to stay creative
and keep improving. Building a space where people learn,
share, and take smart risks is what helps innovation actually
happen.

A. Variables Affected by Innovation Capability in Start-
up
To understand how innovation capability relates to start-up
performance, it is important to look not only at the factors
that strengthen it but also at those influenced by it. This
section reviews selected studies to examine how innovation
capability shapes different aspects of start-up operations
and results. By analyzing these studies, we can see how
developing innovation capability contributes to the broader
success of start-ups and identify its major effects on
performance-related variables.
o Analysis of Selected Articles
To fully understand how innovation capability shapes start-
up performance, it is important to study not just what builds
it, but also what it influences. This section reviews key
studies that explain how innovation capability affects
different parts of a start-up’s work and success. The goal is
to see how these factors connect and what they reveal about
long-term growth.
Through a close look at the selected research, common
ideas and themes appear. These studies help explain how
innovation capability links with product growth,
competition, customer response, and adaptability in start-
ups.
e Product Development and Innovation Output:
Studies show a steady connection between innovation
capability and the ability to create new products or
services [3], [14], [16]. Start-ups that focus on
innovation often come up with original ideas and move
them into real products faster. They encourage
creativity, accept trial and error, and value teamwork,
which helps bring new ideas to life [6], [13], [17]. This
makes innovation capability a key factor in turning ideas
into valuable outcomes.
e Competitive Advantage:
Research points out that innovation capability directly
supports a start-up’s edge in the market [3], [8], [14].
Companies that innovate regularly can stand out, secure
loyal customers, and stay ahead of rivals [31], [32].
When start-ups launch new products or improve
processes, they not only grow faster but also make it

harder for competitors to catch up [24], [33]. Innovation,
therefore, acts as a tool for both survival and long-term
advantage.

e Customer Satisfaction and Market Performance:
Innovation capability also improves how start-ups
connect with customers and perform in the market [13],
[16], [17]. Innovative firms usually understand their
customers better and create solutions that fit their needs
[6]. By doing so, they raise satisfaction levels,
strengthen relationships, and build trust. Over time, this
leads to better brand image, repeat sales, and a stronger
market position [34], [35].

e Organizational Adaptability and Resilience:

Lastly, innovation capability helps start-ups stay
adaptable and strong when facing change [8], [15].
Companies that value innovation respond faster to new
trends, technologies, and disruptions [15], [36]. They
are open to learning, flexible in planning, and ready to
adjust their products and processes. This makes them
more resilient and able to handle uncertainty while
continuing to grow [36], [37]. This finding highlights
the critical role of innovation capability in building
adaptive and resilient start-up organizations.

® Key Findings and Implications

The detailed examination of the reviewed papers offers
several insights that carry strong practical relevance for
entrepreneurs, managers, policymakers, and researchers
alike.

Firstly, findings consistently point to the close link between
innovation capability and a start-up’s ability to create and
improve products [38]. Start-ups that make room for
creativity, back new ideas with resources, and support open
experimentation often find it easier to introduce fresh
products or services into the market [2], [5]. Building teams
that exchange ideas freely and rewarding those who take
initiative can greatly strengthen this capability.

Secondly, innovation capability proves to be an essential
source of strategic strength and long-term advantage [32],
[39]. Start-ups that treat innovation as a daily discipline
rather than a one-time effort usually stand out from
competitors and maintain a stronger market position [29],
[33]. This often requires continuous investment in research
and development [16] and a willingness to experiment with
technologies or ideas that could redefine existing market
boundaries [15].

Thirdly, the relationship between innovation capability and
customer satisfaction highlights that innovation must stay
closely connected to market needs. Start-ups that listen to
their customers, involve them in the product design process,
and continually refine their offerings are more likely to earn
loyalty and achieve steady performance growth [13], [29].
Such an approach ensures that innovation is directed toward
real problems, leading to better customer engagement and
improved market results [40].

Lastly, innovation capability also supports the adaptability
and endurance of start-ups in uncertain environments [5],
[36], [37]. Organizations that promote learning, allow room
for trial and error, and treat change as part of progress tend
to recover faster from disruptions [36]. By keeping their
structures flexible and encouraging employees to respond
creatively to challenges, start-ups can handle shifts in the
market and turn uncertainty into opportunity [17].

e Common Themes and Pattern

Innovative Research Publication

33



International Journal of Innovative Research in Engineering and Management (IJIREM)

The review of the selected studies shows several
overlapping ideas and recurring patterns concerning the
variables shaped by innovation capability in start-ups.
These shared insights help explain how innovation
capability interacts with different aspects of start-up
performance and growth.

One of the most noticeable themes across the literature is
the importance of creating an innovation-oriented culture
supported by effective leadership [3], [11], [13]. Many
studies point out that when start-ups promote creativity,
risk-taking, and open knowledge exchange, innovation
becomes part of the organizational DNA [1]. Equally,
leadership that actively supports and advocates for new
ideas has a decisive effect on how innovation capability
develops and is put into action within the firm [11].
Another recurring idea concerns the value of knowledge
and learning capabilities in strengthening innovation
capability [13], [16]. Research consistently shows that start-
ups with well-developed knowledge bases, exposure to
diverse knowledge sources (both internal and external), and
strong knowledge-sharing systems are better equipped to
innovate [17]. Learning through experimentation,
reflection, and cross-team knowledge transfer further helps
build and maintain a firm’s innovation capacity [16].
Collaboration and partnerships also stand out as a major
factor influencing innovation capability [1], [8], [17]. The
reviewed works highlight that start-ups benefit greatly from
working closely with external actors such as research
institutions, universities, other start-ups, and industry
experts [3]. Such partnerships allow access to new
resources, expertise, and insights while encouraging open
innovation and joint value creation [18]. In essence,
collaborative networks serve as gateways for fresh ideas
and opportunities to reach wider markets.

Resource availability and institutional support form another
recurring pattern related to innovation capability [3], [8].
Adequate financial investment, skilled personnel, and
technological infrastructure are repeatedly identified as
essential enablers for innovation in start-ups [1], [12]. At
the same time, external support from policies, incubators,
accelerators, or mentorship programs provides guidance
and connectivity that help start-ups refine and expand their
innovation capacity.

Finally, many studies underline the importance of market
orientation and customer focus [3], [13]. Understanding
customer needs and keeping track of market and industry
trends are seen as central to the success of innovation-
driven start-ups [1]. Firms that maintain a customer-centric
approach are able to channel their innovation efforts toward
relevant problems and deliver solutions that align closely
with real market demand [41]. Such alignment not only
enhances innovation capability but also strengthens
competitiveness and long-term sustainability [5].

Taken together, these themes show that innovation
capability in start-ups is not built in isolation but depends
on the interplay between culture, leadership, learning,
collaboration,  resources, and market awareness.
Recognizing these links helps entrepreneurs, managers,
policymakers, and researchers better understand how
innovation capability shapes start-up outcomes and how it
can be effectively fostered across different contexts.

B. Synthesis and Conceptual Analysis

From the reviewed literature, several themes repeatedly
appear when examining what actually builds innovation

capability in start-ups. One of the clearest findings is the
weight carried by leadership and organizational culture.
When leaders genuinely encourage people to try new
things, take chances, and learn from what doesn’t work,
new ideas tend to emerge almost naturally. A work
atmosphere that rewards openness and experimentation has
been shown to nurture innovation far more effectively than
one that simply follows routine procedures [11]. This means
that leadership and culture act together — culture provides
the soil, and leadership helps it grow.

Knowledge and learning capabilities also surface as strong
contributors. The articles make it evident that a firm’s
ability to gather, absorb, and use knowledge—both from
within and from outside—defines how far it can go in
innovation [24]. Continuous learning, informal reflection
after each project, and the sharing of lessons across teams
seem to have a direct influence on how innovative the firm
becomes. In short, the more an organization learns, the
better it innovates.

Collaboration and partnerships are another recurring idea.
No start-up operates in isolation. Most of the analyzed work
points to the benefits of working with universities, research
bodies, and even competitors when appropriate [2], [14].
These collaborations open access to talent, research
outcomes, funding channels, and practical experience.
Moreover, such partnerships allow start-ups to exchange
ideas quickly and to turn new concepts into reality through
shared efforts — a key trait of open innovation.

The question of resources and support runs through nearly
every discussion. Even the most creative team will struggle
to innovate if it lacks the necessary financial, human, or
technological support [12], [42]. Start-ups that receive
guidance from incubators, accelerators, or mentors tend to
perform better in converting ideas into workable outputs.
Similarly, policies that reduce barriers and improve access
to funding play an enabling role by giving firms breathing
space to experiment.

Attention to customers and the market is equally vital.
Articles consistently note that understanding customer pain
points and anticipating future market trends make start-ups
more capable of generating meaningful innovations [24].
When start-ups connect their creative processes directly to
customer needs, they not only design better solutions but
also achieve stronger loyalty and better market reach [17].
In other words, innovation becomes relevant only when it
resonates with the people it aims to serve.

Taking all these threads together—Ileadership, culture,
learning, partnerships, resources, and market focus—it
becomes clear that innovation capability does not depend
on a single variable. Instead, these elements overlap and
reinforce each other. A supportive culture amplifies
collaboration, learning improves leadership decisions, and
understanding markets helps in directing resources
effectively. The interaction among these dimensions
explains why some start-ups continue to innovate and grow,
while others plateau early.

For practitioners, these findings underline the need to look
beyond single-factor approaches. Building innovation
capability requires attention to everyday practices, not just
strategic planning. For researchers and policymakers, the
themes here suggest where interventions and future studies
can focus. Ultimately, innovation capability should be seen
as an evolving habit—something that develops with time,
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effort, and the right environment, rather than a fixed trait of
any one organization.

IV. IMPLICATION FOR RESEARCH AND
PRACTICE

From a research side, this review tries to add something new
to what we already know about how start-ups build
innovation capability. | went through a lot of studies and
papers, and this helped put together a bigger picture of what
things really help young companies become more creative
and what gets affected by that. It’s not perfect or final, but
it gives a base for other researchers who want to explore this
topic more deeply later. Future studies could use surveys or
data-based methods to test some of these ideas — like
whether innovation really connects to money growth,
product success, or customer reach. Some long-term studies
would also help, just to see how innovation changes with
time. On the other hand, interviews or case studies could
explain how people in start-ups actually work on ideas and
what problems they face when trying to stay innovative.
Another thing this review points out is how technology
plays a bigger and bigger part. Start-ups are now using tools
like Al, blockchain, and IoT almost every day, but we still
don’t fully know how this help (or sometimes complicate)
the innovation process. So, there’s a big need to study that
— like what kind of tech really helps start-ups, and how
they can use it without wasting time or money.

Outside conditions also matter. A start-up in one country or
industry might face totally different rules and limits than
one somewhere else. Things like local laws, market style,
and even culture can change how innovation happens. So,
more research could compare different industries or regions
to see what really helps new ideas grow.

For people running start-ups, this review gives some small
but useful hints. Build a team culture where people can
share ideas freely, even if not all of them work out. Leaders
should back their teams and allow a bit of risk. Keep
learning, keep sharing knowledge, and connect with other
companies or research groups. Working together often
brings new ideas. Also, spend wisely — focus money and
time on things that push creativity, and stay close to
customer needs so innovation actually fits the market.

For policymakers, this review also gives a few clues.
Governments or local agencies can help by building spaces
or programs where start-ups get training, funding, or
mentors. When there’s a support system for sharing ideas
and getting quick feedback, innovation grows faster. If
these programs match what start-ups actually need, they can
make a real difference in helping small companies grow
and, in turn, help the economy.

V. CONCLUSION

This review mainly looks at how new companies build their
ability to keep coming up with fresh ideas. | went through
many research papers and notes to get a real sense of what
helps start-ups stay innovative and what kind of things
affect that.

You can really see how much people and the general mood
at work matter. When folks are allowed to speak up, toss
around new ideas, and make the occasional mistake without
anyone jumping on them, the whole team does better. Too
many rules or tight controls just kill the spark. What really
counts is trust, a bit of breathing room, and how everyone

treats each other day to day. A good leader makes sure that
kind of space exists. When the founder or manager listens,
guides, and lets people think in their own way, the whole
team works better and feels more confident to try new stuff.
Learning is another key thing. Start-ups that keep learning
— not just from success but also from small failures —
usually stay ahead. The ones who talk more, share what they
learn, and take ideas from outside (like customers or even
colleges) often get stronger and more creative. Having
outside connections also helps a lot. When start-ups work
with other businesses, suppliers, or even universities, they
pick up extra knowledge and new ideas they might not find
alone.

Money and people skills matter too. Using resources wisely
— spending where it really counts and giving time for
creative work — makes a difference. And of course, when
they keep an eye on what customers want, they make things
that actually work in the market.

Start-ups that do these things tend to perform better. They
come up with new products faster, make steady profits, and
manage change more easily. They don’t get stuck when the
market shifts because they already have the habit of trying,
failing, and learning again.

For researchers, there’s still a lot to look at. Like how
innovation grows over time, how different industries shape
it, or how technology makes it easier or harder. For founders
and managers, the main thing is to build a space where
people feel safe to think and share. Good teamwork and real
communication go further than fancy tools.

For policymakers, helping start-ups through small grants,
training, and network programs can push innovation faster.
Many new ideas just need a little support and the right space
to grow.

In short, innovation in start-ups doesn’t come from one big
idea — it comes from how people work, learn, and trust
each other every day. This review pulls together what’s
already known and gives a clearer picture of what really
makes young companies grow and stay creative in the long
run.
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